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Top 10 Countries
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Country 2010
Growth

compared to 
2009

Armenia 547162 56%

Turkey 539059 40%

Azerbaijan 498570 19%

Russia 171124 34%

Ukraine 48022 22%

Iran 21361 117%

USA 20002 18%

Israel 19431 16%

Germany 17365 13%

Greece 16426 15%
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AAdjara Region
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EExpenditures

An Average Expenditure 
$1,889
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Most Visited Destinations
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Infrastructure and New Product Development

• 20 Tourism Information Centers

• New Product Development

• Basic Information Infrastructure

• New Resorts and Destinations

• Domestic Tourism and Regional Development
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Georgia‐ New and Popular Destination on the
World Tourist Map

• Rebranding

• Internet Marketing 

• PR and Advertising Campaigns on Primary and Secondary Target

Markets: Organization of over 17 FAM Trips and presence on 15

International Tourism Fairs YTD

•New Market Entry Strategies
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LLong‐Term Sustainable Tourism Development

• EU Twinning Projects: Tourism Legislation and DMO’s

• Long-term Tourism Strategy 2012-15

• South Caucasus Tourism Initiative with UNWTO

• Silk Road Project with UNWTO

• GUAM  Tbilisi Declaration

• Education Quality and Standards 

• Hospitality Service Quality

• Private Sector Development: Trainings and Consultation

Chapter 1: Welcoming Ceremony Speeches

Tbilisi - Batumi, GEORGIA
May 27, 2011 – May 29, 2011

Page | 32




